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VISITOR PROFILE

ABOUT EXPOLINGUA BERLIN 2013

EXPOLINGUA Berlin 2013, the 26th Interna  onal Fair for Languages and Cultures, took place from November 15 – 17, 
2013, at the Russisches Haus der Wissenscha   und Kultur in Berlin. The event a  racted a total of 12,375 visitors who took 
the opportunity to immerse themselves in and become acquainted with an array of foreign languages and cultures. One 
hundred and forty-seven exhibitors from twenty-four countries showcased their products, programmes and services 
in the field of language learning and teaching. Along with the exhibi  on, the seminar programme offered a wide range of 
presenta  ons, workshops and mini language courses. Visitors were able to choose from numerous presenta  ons, covering 
topics such as language learning abroad, language tests and interna  onal exchange programmes, and were able to take 
their first steps towards learning a foreign language. 

The annual EXPOLINGUA Berlin event is the interna  onal exhibi  on for languages and cultures in Europe’s German-
speaking region, encompassing all aspects of the language learning market. At EXPOLINGUA Berlin, visitors have exposure 
to different cultures and more than fi  y languages. Experts provide first-hand informa  on and advice on foreign language 
learning and teaching.

EXPOLINGUA Berlin 2013 once again a  racted a wide variety of 
visitors of all ages and from all backgrounds. 67% of a  endees were 
younger than thirty, 50% of visitors were high-school and university 
students and 49% were in employment. The sta  s  c demonstrates 
that language-learning is relevant to all age groups, and shows that 
o  en it can be a life-long passion.

With 32% of a  endees coming from German ci  es other than Berlin, 
EXPOLINGUA underlined its unique posi  on in the German market 
for language learning and training. Furthermore, the number of 
visitors from outside Germany increased to 14%.

Impressive were the visitors’ language skills: roundabout one third 
spoke one foreign language, one third two and one third three or 
more foreign languages.
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VISITOR PROFILE

Mo  va  on for Visi  ng

In general, the EXPOLINGUA visitors are highly 
interested in improving their language skills: 
most are already learning or improving a foreign 
language at the moment and nearly all are planning 
to do so in the nearer future.
The biggest mo  va  on for visitors to a  end the 
exhibi  on was a personal interest in language 
learning and teaching (nearly 74%). Furthermore, 
foreign languages are important for more than 30% 
of a  endees’ jobs and career plans, and around 
16% decided to a  end EXPOLINGUA to extend 
their business network and make contact with 
other language professionals. 

Aim of the Visit

The main aim for visitors was to obtain a general 
overview of the topic (57%). A high number, nearly 
20%, of a  endees came to the exhibi  on prepared to 
buy a product or service. Furthermore, many visitors 
were seeking specific informa  on on language 
learning (43%) or were looking for inspira  on (39%).

Language Interests

As in previous years learning and improving English 
is s  ll the top priority for most of the EXPOLINGUA 
visitors (60%). English is followed by Spanish (39%) 
and French (33%). One big interest lies in German as 
a foreign language: 22% of the visitors are interested 
in learning the language. In general, visitors wanted 
to learn more about mul  ple foreign languages, 
rather than just one.

Special Interests

The interest in language courses and language 
travel off ers is big. More than 80% of EXPOLINGUA 
visitors want to know more about language 
courses and travel – a number that has signifi cantly 
increased over recent years. Young visitors both 
with and without their parents showed par  cular 
interest in exploring op  ons for internships abroad 
(31%) and exchange programmes (26%). Other 
important areas of interest were textbooks for 
language learning and foreign language literature 
(20%) as well as learning so  ware (24%).
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EXHIBITORS

EXPOLINGUA Berlin 2013 
welcomed one hundred and 
forty-seven exhibitors from 
twenty-four countries: 
Argen  na, Belgium, Bolivia, 
Cameroon, Canada, Costa 
Rica, Czech Republic, Ecuador, 
Germany, France, Great Britain, 
Ireland, Italy, Jamaica, Japan, 
Jordan, Malta, Mexico, Poland, 
Russia, Switzerland, Spain, 
South Africa and the USA.

List of Exhibitors

A

  Academia Columbus

  ac  ve abroad

  Ac  ve Interna  onal English Ltd.

  AFS Interkulturelle Begegnungen 
e.V.

  Alliance Française Paris Île-de-
France 

  Amundi College GmbH

  Archipielago

  Andalusien Fremdenverkehrsamt

  Another Country, Englische 
Buchhandlung

  Argen  na, Na  onal Ins  tute of 
Tourism Promo  on

  Artelingua

  Assimil Sprachverlag

  Astra Filmpalast

  au-pair-berlin GbR

  Avalon School of English

B

  Bellingua

  Berufsverband der 
Schri  dolmetscher Berlin-
Brandenburg-Niedersachsen

  besser englisch lernen / bel-Verlag

  bikup gemeinnützige GmbH

  Botscha   von Japan

  BundesForum Kinder-und 
Jugendreisen e.V.

  Bundessprachenamt

  Bundesverband der Dolmetscher 
und Übersetzer e.V. (BDÜ)

  Bundesverwaltungsamt

C

  Cameroon Development Contact 
(CamCo)

  CIEL Bretagne

  Clare Language Centre

  Consorzio Excalibur

  CRCC Asia

  Crockford‘s Sprachreisen

D

  Deutsche Ido Gesellscha  

  Deutscher Esperanto Bund

  Deutsche Welle

  Deutscher Akademischer 
Austauschdienst (DAAD)

  Dialogue Academy Inc.

  Die Eine Welt e.V.

  digital publishing AG

  DILO Mallorca

E

  EBII-Ein Bad in Italienisch

  EF Educa  on First Ltd.

  EiY / English in York

  ElaN Languages

  El Gaze  e

  Elta & Clarelc

  Embassy of the Republic of South 
Africa

  Enfocamp

  Enforex / Don Quijote Spanish in 
Spain & La  n America

  English in Ac  on

  English Language Tutorial Academy

  ESL PROLOG Berlin

  Escuela de Idiomas Desilena

  Esperanto-Haus Michendorf e.V.

  Esperanto Land

  Esperanto-Liga Berlin

  eurodesk Berlin

  europartner reisen

  EUROPROLANGUAGE.com 
Sprachreisen

  Exberliner

  Experience English

  Experiment e.V.

F

  F+U Academy of Languages Berlin

  F+U Academy of Languages 
Darmstadt

  F+U Academy of Languages 
Heidelberg

  F+U Rhein-Main-Neckar gGmbH

  F+U State Recognised Voca  onal 
College for Foreign Languages 
Heidelberg

  FU Interna  onal Academy

  Fachverband Deutscher Sprachreise-
Veranstalter e.V. (FDSV)

  Freiwilligendienst »kulturweit« der 
Deutschen UNESCO-Kommission

  Fund „Nasledie”

G

  Galeries Lafaye  e

  Ghalayini Sprachvermi  lung

  GLOSSA Polish Language School

  GLS Sprachenzentrum

H

  Hamline University

  HOLY CHILD-SAY LANGUAGES

  Hotel Guadalupe

I

  ICJA Freiwilligenaustausch 

  Idiomes Grup 7 S.L

  Ido-Freunde Berlin

  Infi nity English College

  Ini  a  ve Auslandszeit

  Ins  tute of Legisla  on and 
Compara  ve Law, Russia

  Ins  tuto Cervantes Berlin

  Isono

J

  Japanisch-Deutsches Zentrum Berlin

  Japanisches Kulturins  tut Köln

  Jeunesses Musicales NRW e.V.

  Jordan Language Academy

K

  Kanadaplus Student Services

  Klemmer Interna  onal 
Versicherungsmakler GmbH

  Korea Founda  on

L

  La Casa del Español

  Landessprachenins  tut in der Ruhr-
Universität Bochum (LSI)

  La Rayuela die spanische 
Buchhandlung in Berlin

  Lernladen am Ostkreuz

  lingorilla.com

  LINGUA IT

  LinguaTV

  Linguport.de

M

  Magazin ParisBerlin

  mundo azul

N

  NSTS - English Language Ins  tute

O

  Oversea

P

  phase-6 GmbH

  planet bpm Connec  ng Europe

  Prak  kum, S  pendium & Coaching

R

  Rossan College

  Royal English Interna  onal

  Russisches Haus der Wissenscha   

und Kultur

S

  SAES

  SCI - Service Civil Interna  onal e.V.

  SLS York

  Solexico

  Spanish Code

  Spanish for Families

  Spanish in Agualivar Spanish-School

  Spark Languages

  Spotlight Verlag

  Sprachakademie Hannover

  Sprachen-Berlin

  Sprachen in Berlin

  Sprachzeitungen, Carl Ed. 
Schünemann KG

  S   ung für das sorbische Volk

  S   ung Warentest

  Strokes Publishing GmbH

T

  TALISA Kinderbuch-Verlag

  Tandem

  Tea  nos

  TELC

  The Associa  on of Lawyers of Russia

  The Interna  onal New York Times

  Tschechisches Zentrum Berlin

  Turismo Andaluz

  Turismo de Cádiz

  Turismo de Tenerife

  TÜV NORD Bildung GmbH & Co. KG

U

  Ucoidiomas Universidad de Córdoba

  United World School of English 

  Universidad Europea Miguel de 
Cervantes Escuela del Español

  Urania Berlin e.V.

V

  Valladolid Tourism

  Verein für frühe Mehrsprachigkeit 
an Kindertageseinrichtungen und 
Schulen (FMKS e.V.)

  VHS-Berliner Volkshochschulen

  VIVE BOLIVIA - Centro de idiomas y 
culturas Bolivianas

W

  WSI Educa  on GmbH / Wall Street 
English

Y

  Youth Time Movement

Z

  ZV vhs Passau
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FOCUS: LANGUAGE AND DIVERSITY

"For over 25 years, EXPOLINGUA has off ered its visitors – from pre-
school children through students right up to senior ci  zens – an 
overview of interes  ng opportuni  es within the most diverse language-
learning methods. Diversity and innova  on are its focal point. Whether 
it’s video learning, literature and language magazines or language study 
travel and courses, the mul  tude of diff erent things on off er is s  ll what 
makes EXPOLINGUA stand out, even a  er 26 years," says Silke Lieber, 
project manager for EXPOLINGUA Berlin. "The huge amount of interest 
shows us that we should con  nue to adhere to this diversity in the 
future."

This year, the theme of the exhibi  on was language and diversity. 
A  endees were provided with an opportunity to sample a great many 
diverse languages and cultures throughout the three-day event. With 
one hundred and forty-seven exhibitors featuring informa  on on 
language travel opportuni  es, exchange programmes, language courses 
both local and abroad, as well as introduc  ons to the cultural norms 
of countries, diversity was a key ingredient for the successful event. 
This was in evidence as much in a special exhibi  on, with its focus on 
endangered languages and exhibitors from twenty-four countries, as in 
the seminar and cultural programme, which off ered over twenty mini 
language courses.

SEMINAR AND CULTURAL PROGRAMME

The seminar programme is an integral part of EXPOLINGUA Berlin. 
Exhibitors are invited to contribute free of charge to the three-day 
programme, providing them with an addi  onal opportunity to showcase 
their products and services and make contact with their target group.

This year’s seminar programme again a  racted a great deal of interest. 
Experts provided informa  on about subjects such as stays abroad, 
digital language-learning and learning techniques. 

The daily mini language courses were even more popular than at the 
previous year’s event and provided a  endees with the opportunity to 
try Arabic, Chinese, Hebrew, Italian and a mul  tude of other languages.

Addi  onally, there were seminars on transla  on and interpre  ng, 
studying and learning languages abroad, work experience in foreign 
countries as well as Massive Open Online Courses.

The exhibi  on’s diverse cultural programme occurred every day of the 
event and featured insigh  ul seminars such as a Capoeira workshop, 
a Blackfoot Indian dance demonstra  on, European Short Films and a 
calligraphy workshop, which encouraged a  endees to take part and get 
involved.

The exhibi  on again featured the popular 
language level test, where visitors could 
check their own language level according to 
interna  onal standards. Another a  rac  ve part 
of the exhibi  on was the special mul  media 
exhibi  on “language diversity” created by the 
Berlin Central and Regional Library and the 
Society for Endangered Languages (GbS).

sponsored by EF
Educa  on First



www.expolingua.com 6

PRESS COVERAGE

EXPOLINGUA Berlin was covered extensively by local and 
na  onal newspapers and magazines, trade and online 
media, as well as radio sta  ons. The Berliner Zeitung, a 
major daily newspaper, included a special feature about 
EXPOLINGUA Berlin and its highlights prior to the event. 
The fair was also supported by several other media 
partners, including the Interna  onal New York Times, 
JazzRadio 106.8 and  p Berlin.

INDIALOG

This year’s EXPOLINGUA Berlin featured InDialog, the new 
interna  onal conference on dialogue interpre  ng. The con-
ference targeted government representa  ves, policymak-
ers, service providers, users and commissioners of signed 
and spoken interpre  ng services, researchers, trainers, in-
terpreters, language and cultural mediators, and students.

It provided a forum for networking and the exchange of 
research fi ndings and best prac  ces and brought together 
na  onal and interna  onal professionals with a wide range 
of backgrounds and approaches to the subject.

EXPOLINGUA Berlin 2014!

The 27th Interna  onal Fair for Languages and Cultures will take place from November 21 – 22, 2014 at Berlin’s Russisches 
Haus der Wissenscha   und Kultur. EXPOLINGUA Berlin is unique in Europe’s German-speaking region. Present your 
products, programmes and services to poten  al customers: Secondary school students, graduate and undergraduate 
students, adults, teachers and professionals, all highly mo  vated by learning a language abroad.

For further informa  on, please contact:

ICWE GmbH
Silke Lieber
Leibnizstrasse 32
10625 Berlin, Germany

Tel.: +49 (0)30 310 18 18-0
Fax: +49 (0)30 324 98 33

info@expolingua.com
www.expolingua.com
www.icwe.net


